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Academic Assessment 
As an institution accredited through AACSB International, the School of Business 
supports a data-driven process of continuous improvement of its programs. This process 
reflects the alignment of its programs to the missions of the School of Business and the 
College through the School’s strategic plan. Since the School’s last continuous 
improvement review in fall 2014, the School has focused its strategic outcomes around 
the AACSB core values of engagement, innovation, and impact. The School’s outcomes 
include: globalization; student engagement; community engagement; innovation; faculty 
research; and improvements to facilities/technology in the School. 

The globalization outcome includes measures spanning faculty and student research, 
student and community engagement, and experiential opportunities for the School’s 
students to study abroad as well as foreign students to study here.  

Over the past five years, on average faculty have published 19.8 global topic journal 
articles per year. 2016-17 was the only year the School did not meet its target of 10-15 
articles. The percentage of faculty publishing global topic journal articles is again 
trending up with 22 percent of faculty contributing to global topic research this year. 
Faculty presenting at global conferences declined slightly this year from 26% to 19%. 
Additionally, the number of faculty mentoring student independent studies and 
bachelor's essays with global topics increased this year by 45%. Approximately 23% of 
the total number of independent studies and bachelor’s essays have a global topic. 
Student interest in global topics continues to increase. 

The number of faculty with teaching assignments at foreign universities increased 40%. 
The number of total teaching assignments at foreign universities increased 62.5% over 
2017-18. Likewise, the number of faculty-led study-abroad courses doubled to 24 in 
2018-19 from 2017-18 due in large part to additional development funding available from 
the School’s student fees.  

The School increased the number of programs addressing global topics during the year. 
For example, the entrepreneurship program has incorporated the 17 United Nations 
Sustainable Development Goals throughout its programming. Many of the U.N. goals 
address the problems inherent in globalization. Most of the annual week-long events 
organized by the School’s Centers of Excellence and by the School’s student clubs and 
organizations include at least one event focusing on important global topics. Specific 
data is included in the supporting documents attached in the global outcome section.  

A total of 342 undergraduate students in the School of Business participated in a study 
abroad experience this year, which included faculty-led trips as well as short-term, and 
semester-long study. The new School of Business undergraduate student fee monies 
are making a difference and closing the loop on the School’s efforts to increase 
opportunities and participation in the study abroad programs offered by the College. The 
School has increased travel awards for students; 137 awards, totaling $272,800, were 
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made this year. These awards significantly impacted the number of students 
participating in faculty-led trips with individual course enrollments increasing 90% over 
2017-18. The Global Logistics program has secured outside funding of an additional 
$40,500 for student travel next year. The School is also working on additional award 
incentives to encourage more students to participate in semester-long programs. With 
the help of the Global Business Resource Center and outreach to business executives 
on the School’s various advisory boards, 11 students secured overseas internships this 
year, an 86% increase over 2017-18.  

Graduate study abroad data has been added to this year’s assessment; a total of 62 
School of Business graduate students participated in the travel abroad opportunities this 
year. The MBA program has a non-credit study-abroad trip included in the program in 
which most of the cohort each year participates. The Masters of Accountancy program 
features a two-course study abroad trip each summer in which about 30-40% of the 
cohort participates. The percent of total SB graduate students participating in travel 
abroad opportunities in 2018-19 (77.42%) was down slightly from the prior year 2017-18 
(83.05%).  

The number of foreign students studying at the College is highly dependent upon 
outreach and the national political environment. Although the School has never met the 
target of 15% of foreign students declared as majors in the School of Business, the 
percentages remain stable at 2.44% for undergraduate students and 4.68% graduate 
students, which is above the College’s percentage of total enrollment of foreign students 
of 2.10% for all College programs. The number of foreign students studying abroad at 
the School of Business increased by 5.26% over 2017-18. However, the 40 students 
enrolled in 2018-19 falls far short of the 75-100 student target. The Dean and several 
faculty members continue to build relationships with universities in China, India, and 
Europe to foster more foreign study here. 

Student engagement reflects the “common purpose of preparing students for meaningful 
professional, societal, and personal lives.” (AACSB Business Standards, revised 2018, p 
2) A quality business education will be achieved when there is a balance of meaningful 
academic and professional engagement in context with the School’s mission to prepare 
ready to work employees who have the “knowledge, skills, and experiences to effectively 
and responsibly address business challenges.” Student engagement with faculty, and 
the business community is strong and continues to improve. The School is committed to 
providing personalized education to its students. 

Addressing continuous improvement of student engagement, in 2018-19 the School 
hired an internship coordinator/instructor for finance with student fee money. The intent 
is to increase the availability and enrollment in academic credit internships. Additionally, 
student fee money was allocated in late spring 2019 to offset the summer course tuition 
for summer 2019 academic credit internships. Seventeen awards, totaling $42,500, were 
granted. Once students are aware that awards are available it is expected summer 
internships will increase in future years. Faculty in the management and marketing 
department are also revising the internship course approval process to make securing 
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an academic credit internship easier for students. The overall number of academic credit 
internships was one less than last year with 220 in 2018-19 versus 221 in 2017-18. The 
impact of the dedicated internship coordinators should become more visible this next 
academic year.  

Facilities improvements, new technology, and staffing in the Student Success Center 
(SSC) resulted in a significant increase of SSC sponsored events and programs 
promoting student engagement. There were 72 events/programs in 2018-19 
representing an increase of 35.85% over 2017-18.  

All of the major programs have discipline targeted clubs/organizations except 
economics. The economics program, however, has implemented a six-event student 
development program with estimated attendance of 165 students over 6 events in 2018-
19. Two School student clubs/organizations were disbanded in 2018-19 but were 
replaced by three new student clubs/organizations. Approximately 41.28% of the total 
number of declared majors in the School are members of a SB student 
club/organization. There were approximately 176 club events and 201 other annual 
events at the School in 2018-19. This represents a 22% increase in club events and 
47% increase in other annual events over 2017-18. Estimated attendance increased 
approximately 18% over 2017-18. Additional details are included in the supporting 
documents included in the student engagement outcome section.  

The MBA program continues to update student engagement events and sessions to 
provide more professional development opportunities. The program uses satisfaction 
surveys to help determine engaging speakers and topics that are most interesting to the 
students. The MBA Friday sessions increased to 32 events in 2018-19 over 20 sessions 
in 2017-18. All surveyed sessions had satisfaction ratings of “high and average” above 
60%.  

The School of Business faculty and administration continue to build strong relationships 
with the business community. In addition to the Offices of Economic Analysis, Tourism 
Analysis, Global Business Resource Center, the Center for Entrepreneurship, and the 
Carter Real Estate Center, which have a mission to specifically engage with the 
community, the departments of accounting, finance, and hospitality tourism 
management have developed strong advisory boards of business executives with 12 
members, 7 members, and 53 members respectively. The other departments continue to 
work toward developing advisory boards. The Center for Entrepreneurship advisory 
board (9 members) and the School's advisory Board of Governors (50 members) also 
engage business executives in the life of the School. Many of these executives have 
actively stepped in to act as mentors for programs and students as well as speakers in 
the classroom and at events. There were 315 speakers participating in classroom 
activities and at events hosted by the School’s Centers of Excellence and student 
clubs/organizations. The new internship instructor hired in the finance department will 
provide additional business community outreach.  
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The Director of the Graduate and Executive Education Programs secured approval for a 
non-degree executive education program targeting family business owners that will 
begin September 2019. This new program is a step toward improving business 
education outreach in the local and regional community as targeted in the School’s 
strategic plan.  

The number of faculty consulting projects, speaking engagements, and community event 
participation activities increased slightly in 2018-19 to 170 from 166 in 2017-18. The 
number of faculty participating in these projects and events significantly increased over 
2017-18 with 63.51% of faculty participating in 2018-19. 

Staffing concerns in 2017-18 by the Global Business Resource Center and the Carter 
Real Estate Center have been resolved and although program offerings did not increase 
overall in 2018-19, the attendees at the NASBITE Global Professional Certification 
classes significantly increased from 13 to 22 students and more speakers were 
integrated into the real estate classes throughout the year. The number of Global 
Logistics and Transportation (GLAT) Professional Development Program participants in 
2018-19 was 25, which met the target but did not exceed the 2017-18 total of 26 
participants. School of Business has not been able to hire an event planner yet to assist 
with event planning and school functions.  

This year the School's marketing team is actively tracking digital media metrics to target 
outreach to the business community. The number of media citations for 2018-19 was 
109, which met the target and exceeded the 2017-18 total of 97. The digital marketing 
metrics is a new measure that reviews the Google analytics of the School's web 
presence, Instagram followers, LinkedIn page followers and metrics, and Facebook 
page followers and metrics for the School and the MBA program.  

In support of the School's mission to prepare students with the knowledge, skills, and 
experiences for their future careers, faculty continue to include more business executive 
speakers, innovative service learning activities, and workshop components into classes 
to actively engage students. Thus, the increase of faculty engagement in the community 
has helped to facilitate the further development of new and innovative programs and 
courses across the School of Business. In 2018-19 faculty reported pedagogical 
innovations in 18 different courses with a total of 80 reported new 
courses/programs/events fostering innovation. This represents an increase of 30 
courses/programs/events over 2017-18. Eighteen faculty reported 25 publications 
fostering innovation in the classroom or discipline representing 24.32% of the total 
faculty in 2018-19.  

Additionally, the College's Teaching and Learning Technology Faculty Services 
professionals have provided technical support and best practices guidance as the 
School's faculty seek new ways to deliver courses and programs. A total of 43 SB 
faculty have successfully completed the Distance Education Training since 2012-13 
when the new training requirement was implemented. The number of SB faculty 
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participating in TLT programs is increasing, which is an indication of faculty embracing 
new technology and innovation techniques to enhance student learning. 

The continuous improvement of the innovation outcome is most apparent in the 
implementation of the Bloomberg terminals and Certiport Microsoft Excel Certification 
programs at the School. The School of Business student fees were used to purchase 
these new technologies to enhance student learning. Although the Bloomberg Trading 
Lab has not yet been completed, the School has three working terminals available to 
students. Terminal use is required in the FINC 450 and FINC 451 applied portfolio 
coursework and most of the honors students completing bachelor's essays use the 
terminals. It is estimated approximately 40-50 students per semester in 2018-19 used 
the three available terminals.  

The Certiport Microsoft skills certification began fall 2018 when four faculty in five multi-
section courses participated in the process. The program has proven to be a 
tremendous success. In fall 2018, a total of 196 students participated in the program 
with 161 passing and receiving Core Excel Certification (82.56% pass rate) and 1 
student passing and receiving Expert Excel Certification (100% pass rate). Spring 2019 
ten faculty in 12 multi-section courses participated (150% increase in faculty 
participation). A total of 285 students participated in the Core Excel Certification with 219 
passing and receiving the certification (76.84% pass rate). A total of 51 students 
participated in the Expert Excel Certification with 24 passing (47.06% pass rate).  

The Center for Entrepreneurship has incorporated the 17 United Nations Sustainable 
Development Goals throughout its programming to encourage students to create start-
ups focusing on one of the goals, "making a profit while making a difference."  

An increase in summer support for development of programs, courses, and research 
may increase the number of innovative programs, courses, and research. 

Faculty are meeting research and intellectual contribution targets to maintain AACSB 
faculty qualification status. In 2018-19, faculty reported 96 peer reviewed journal 
publications representing 58.10% of the faculty, and 62.16% of the faculty reported 298 
intellectual contributions.  

As an indication of impact, the School tracks awards, grants, and media citations. Nine 
faculty reported receiving research awards and 19 faculty received 26 grant awards this 
academic year. In 2018-19 the School had 109 media citations, which is a slight 
improvement over the 97 citations in 2017-18. The School’s marketing team began 
tracking digital media metrics as a new measure this year.  

Because the College of Charleston and AACSB standards are beginning to focus more 
on quality metrics for publications, the Faculty Development Committee will be tasked to 
develop quantifiable metrics for defining the quality of research this year.  
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Finally, seven new facilities upgrades have begun and are in process, and 22 
technology packages/programs have been purchased to enhance programs, student 
learning, and faculty research in the Business School. 

 

Accounting BS 
Marginal results indicate that AoL Committee investigate pedagogical approach, course changes 
and other issues to improve student learning with the functional knowledge of taxation. 
Significant variances in performance on different aspects of the course are of concern. 

Results indicate that the Functional Knowledge of Financial Accounting standard is being met and 
the Functional Knowledge of Cost Accounting are being exceeded. Improvements are needed in 
the areas of the role of the independent auditor and nature and function of the SEC. 

Students are meeting and exceeding the target for the Ethics outcome. 

Assessment of Written Communication  was made through a comprehensive case requiring 
students to write a technical report regarding accounting issues. Perhaps low sample size was a 
problem with the assessment. We will retest this next year with a more complete sample of 
students. 

Focus of Technology assessment was a comprehensive problem requiring use of Excel and 
Access to produce a reports based upon the Systems Understanding Aid. Overall quality of 
reports generated in the context of a comprehensive problem requiring use of Excel and Access 
demonstrated student learning met expectations. 

 

Business Administration BS/Minor 
The communications skills data was not properly/systematically assessed in 2018-2019. 
It would be better to assess it in both MGMT 301 and MGMT 408, which is the plan for 
next year. Also, faculty have to be consistent with their intuitive impression that students 
do not excel in oral and written communication and the formative/encouraging grades 
that are provided. This is a discrepancy that all faculty should be made aware of in the 
School of Business. In future years, more sections of MGMT 408 will provide data for 
this assessment measure. 

ETS results improved significantly over the prior year 2017-18 in both the Legal and 
Social Environment and International Issues assessment indicators. At the conclusion of 
spring 2018 testing the ETS Item Information Analysis Reports for the aggregate School 
of Business and each major program was shared with department chairs and 
assessment coordinators. Legal studies faculty reviewed their curriculum and realized 
there were some topics that required strengthening. Additional coverage on topics 
began across courses fall 2018.  

The reason for the improvement in the International Issues assessment indicator is a 
little more difficult to identify. The School has significantly increased travel scholarships 
and marketing of faculty led international travel study courses this past year. This trend 
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is expected to continue. A further analysis of transcript track data will be completed to 
determine if more business administration students are studying abroad or taking more 
internationally focused courses.   

The business simulation data for social responsibility indicates that after urging students 
to increase CSR spending in the game, most students knew they were being grading on 
overall game score.  Since CSR spending only impacts the company’s image rating in 
the confines of the game, pragmatic students tend not to waste $$$ on this if they 
already have a high image rating.   In the real world, the $$$ spent here would have an 
actual impact in the world, so there would be actual incentive to act responsibly. 

Despite not meeting our synthesis assessment goal, the current results are consistent 
with past results and reflect a continuous focus on rigor in grading and evaluation of 
student work. Rigor has been an ongoing topic of discussion among faculty and is 
reflected in the case selection and assessment. Raising standards for our students in a 
consistent and relevant manner is critical to the strengthening of the program overall. 
From an assessment perspective, increased consistency across sections enhanced the 
reliability of our assessment results. However, we do recognize this as an opportunity to 
continuously improve our teaching and assessment while staying true to the focus on 
rigor. Extenuating circumstances may have contributed to missing the target this year. 
First, the fall semester was interrupted by evacuation for Hurricane Irma, resulting in 
class cancellations that could have affected time for students to practice case analysis 
skills. Second, the introduced changes required an adjustment period for students and 
faculty.   

ETS Major Field Test Scores indicate that the downward trend in overall scores has 
seemed to stabilize. Results indicate that students are not retaining learning in the 
disciplines of accounting, economics, finance, and information systems. Faculty are 
working to identify areas of improvement to help students retain learning in these 
disciplines long term. Additionally, information systems scores have dropped across 
most majors which may be a result of implementing new curriculum to strengthen 
students' Excel skills. Further discussions include developing an introductory general 
business course to provide students with a strategic understanding of how knowledge 
across the disciplines is integrated by real world business managers.     

We note that there are significant discrepancies across sections regarding the 
intellectual innovation and outcome data that are currently unexplained. Instructors 
agree that the measure should be revisited to better capture innovation and creativity as 
the BSG 3-year strategic plan consists predominantly of "number crunching", and less of 
intellectual innovation. Perhaps grades to case studies represent better how students 
think through real life problems and attempt to solve them. 

For quantitative fluency students are still falling short of meeting the targets. The 
required business statistics course is currently undergoing a much-needed overhaul 
which hopefully will result in continued improvement in students' quantitative business 



 < G o  t o  T a b l e  o f  C o n t e n t s >  P a g e  | 9 
 

 

analysis retained learning. Finance faculty are also developing strategies to improves 
student financial quantitative fluency. 

 

Entrepreneurship Minor 
As with prior years, changes have been made, but not due to assessment. They are due to 
updating knowledge and new pedagogical techniques. 

 

Leadership Change & Social Responsibility Minor 
Overall students are performing well. Rigor was increased in the assigned cases used to measure 
assessment outcomes. Performance targets have been adjusted and review sessions will be 
implemented before exams to provide better integration across speakers. Mixed results on 
synthesis suggests students might benefit from more preparation in MGMT 345 to support their 
ability to integrate material on assessments 

 

Commercial Real Estate Finance BS/Minor 
Overall Assessment: Overall, the students are doing well although there is need for some 
improvement.  In most of the classes, faculty plan to spend a bit more time in class making sure 
the students are well prepared for their final presentations or their exam. For communication and 
synthesis, dues dates will be moved up and in some classes the students will turn work in for 
feedback before the final projects are submitted.  For the quantitative analysis more practice 
problems and feedback will be provided.   

While preparing for these assessment results, the Real Estate faculty have been analyzing the 
current sequencing of courses.  In the Fall we plan to take a closer look at the sequencing of 
several of the courses, FINC 380 (previously REAL 380), REAL 390, FINC 403 (previously 
REAL 410) and REAL 490 to see if we can better align what is taught in each of them.  We are 
also considering changing the curriculum and making FINC 380 required (it is currently an 
elective for the major) or incorporating some of the things taught in REAL 380 into REAL 390. 
This may help make sure the students have a better understanding of the formulas.   

This year we made a mistake and forgot about our plan to assess FINC 403 (REAL 410) for 
communication but we will do that next year.  It was beneficial to have additional assessments 
from REAL 376 in terms of synthesis.  By assessing each of these learning goals across multiple 
classes, the faculty hope to gain better insight into achievement of our students as they progress 
through the curriculum. 

Finally, the ETS results will become more interesting for assessment as the numbers in the CREF 
major grow.  We plan to analyze these results in more detail as we get more students taking the 
exam. 
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Economics BS/Minor 
On May 8, the Department of Economics met to discuss this year's assessment results and create 
next year's assessment plan. 

One conclusion of the meeting was that on most measures, the Department of Economics is 
meeting our goals. Only on Measure 1.1 has performance consistently been below our target. In 
the past, the Department has increased the mathematics requirement necessary to take the class in 
which this goal is assessed. Although we have seen some improvement on this measure, 
performance is still below our target. The cause of this lingering weakness is unclear - it may be 
due relatively weaker students admitted to the College in the last several years, or an issue in how 
and to what depth the material is presented. One hypothesis is that the question used to address 
this measure may be too narrow. To address this hypothesis, the Department added an assessment 
(the scores on the ETS Business Test) to help better diagnose potential causes of the problem. 
Unfortunately, the Department only has one year's worth of data to help answer this question. 
Next year there should be sufficient information to draw from the ETS to help better understand 
performance on Measure 1.1  

The Department has only occasionally met its targets for Measure 2.2 and 2.3 over the last four 
years. For Measure 2.3, the Department decided that the target may be too demanding, and has 
agreed to lower the target. The Department will evaluate how this impacts performance next year. 

Another conclusion that was reached regarding the need and desirability of measured outcomes 
of our graduates. The Department would like to have more precise information regarding the 
employment of graduates, as well as the types of jobs and salaries of those alumni. The 
Department hopes that the College will employ more resources to provide more data in this area.  

 

Finance BS/Minor 
Assurance of learning and assessment is accomplished across the finance program in FINC 303- 
Business Finance; FINC 400- Investment Analysis, FINC 418- Advanced Valuation and the ETS 
Major Field Test in Business administered to seniors in fall and spring semesters. 
 
FINC 303 is a required class by all School of Business majors and, as such, is assessed as part of 
the overall business school curriculum as well as specifically for finance. In relation to the School 
of Business objectives, FINC 303 serves to help assess whether students reach a level of high 
proficiency in the area of quantitative fluency. Overall the average percentage of respondents that 
score as 3 or 4, which is “Good” or “Excellent”, ranges from 55% to 74%. In the bigger picture 
of requiring a student who graduates from the School of Business at the College of Charleston to 
demonstrate Quantitative Fluency (one of the five stated objectives of the School), FINC 303 
primary touches upon this objective. This would indicate that most students reach a level of 
“Good” as it relates to quantitative fluency in basic financial principals. However, students are 
still short of the desired mark in several categories. The results indicate students exceeded the 
range in only one of the four quantitative question areas but fall short in the others. However, all 
are within reasonable distance of the goal (a minimum of 61% of respondents to rate as “good” or 
“excellent”). Documented results indicate that these values have been relatively constant in the 
recent years, which does indicate that faculty need to potentially adapt our processes to create 
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further improvement. It is worth noting however that the data currently do not distinguish finance 
majors from the overall pool, thus these values are presumably biased downwards by the 
inclusion of majors other than finance. 

Faculty are pleased to see the general level of scoring, given the unique nature of the course 
which includes many non-finance majors. Each average rating is now comfortably north of the 
“fair” level of 2, with nearly all being closer to the category of “good” or “excellent” ratings. 
Going forward, the goal is to obtain the average level of at least “good” for all assessed areas. 

It is suggested that faculty teaching the FINC 303 course include a more concentrated focus on 
the fundamental elements of business finance, including some of the qualitative materials of 
capital structure and capital budgeting, along with the quantitative areas. Additionally, this past 
year, faculty have been developing a new assessment tool for FINC 303 with implementation 
planned for fall 2019. The tool will have the capability of measuring student performance by 
major program so that results will allow faculty to target improvement strategies by major. 

In FINC 400, we assess communication skills, intellectual innovation and creativity, quantitative 
fluency, and synthesis. This is done through two projects; an asset valuation (AV) model and an 
investment simulation (IS). With the desired objective that 70% of students assess as “good” or 
“excellent” in each assessment area, we see the desired result is achieved with the asset valuation 
project write-up and investment simulation projects, but not for the AV model. Students generally 
assess very well in the areas of communication and intellectual innovation and creativity. 

A deeper examination of the performance on the AV project shows the area for most needed 
improvement is in the areas of quantitative fluency and synthesis, although not egregiously so. In 
2016-2017, students performed considerably better on the AV project than the IS project, 
indicating a better performance in the quantitative areas than the innovation and creativity areas. 
Following that finding, a concerted effort was made to emphasize that element of the class and 
the relation to practical application. This has seemed to be successful, although now attention 
needs to be more focused on the opposite area. Therefore, going forward careful attention will be 
dedicated to instruction related to these items (and associated competency areas). However, it is 
also worth noting that the median value for all items is 3 or better, which does equate to “good” 
understanding of the relative issues. It is also not out of the range of possibility that the 
characteristics of the student body have shifted over the past several academic years – although 
this does not eliminate the need for improvement. 

Suggestions for elevating the levels of the lagging variables include: 
1. A more concentrated focus on basic asset valuation methods incorporated into the FINC 400 
curriculum, as well as earlier in the finance major curriculum.  
2. A stricter adherence to ensuring students are made aware of the synthesis offered at higher 
level stages of the finance program, particularly how asset valuation and portfolio creation 
requires understanding of financial statement analysis, statistics, and economics. To this end a 
new course offering FINC 316 - Financial Statement Analysis is currently in development and 
will be offered spring 2020. 
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In FINC 418, we assess communication skills, intellectual innovation and creativity, quantitative 
fluency, and synthesis. In the area of communication, students need improvement in the areas of 
synthesis related to using existing knowledge of financial statement analyses in identifying 
questions and subsequent valuation solutions. It is suggested that students gain more experience 
over their academic career with oral presentations related to financial concepts and learn to 
develop comprehensive presentation abilities. This is also seen in the area of quantitative fluency. 
Having said this, the assessment results indicate that students are above the desired level of 70% 
or more scoring as “good or better.” 
Although, students exceeded the target goal for quantitative fluency there is evidence of some 
shortcomings. Students understand how to use discounted cash flow (DCF) and multipliers in 
enterprise valuations. But, for the DCF approach, students have difficulties analyzing more 
complex financial statements, and developing pro-forma financial statements given their limited 
knowledge on specific firm/sector/industry. 

Beginning in the fall 2019 semester, students will be encouraged to follow some sector/industry 
when they enter the program. One of challenges is that students do not have a preference for 
specific sector or industry. It is also challenging for students to develop a view on a firm’s near 
future. Students will be provided with more information on how to incorporate information from 
management discussions, forward looking analysis, and/or earnings call conference etc. 
throughout the course. 

 
Students are proficiently demonstrating the ability to adapt to changing situations and show self-
driven ability to create financial tools with emphasis on outcomes that are flexible when 
conditioned upon changing controls allowing them to answer questions from multiple 
perspectives. In fall 2017 the department purchased the Oracle Crystal Ball software for 
simulations it is installed on the College's Windows Systems computers. The technology allows 
students to examine "what if" simulations. Student proficiency with the software is improving. 
Beginning fall 2019 the department will offer a Machine Learning Applications in Finance 
elective course to help students adapt to cutting edge technologies in the industry. 

ETS Major Field Test 
Finance students continue to perform well on the ETS Major Field Test indicating that they are 
retaining basic business knowledge across all business disciplines. 

With regard to the objectives of Quantitative Fluency, our students performed very well in 
relation to the national average – scoring in the 99th percentile of the Finance section and the 
88th percentile of the Quantitative Analysis section. The strong performance in Finance has been 
consistent throughout the four-year sample period, while the Quantitative Analysis section has 
declined from an initial high of 97 to a still respectable 88. 

With the objective of Global and Civic Responsibility, the results are mixed. Following a steep 
decline in the area of Legal and Social Environment in the previous academic year, finance 
students scored at the 88th percentile this year – marking a return to satisfactory status that was 
seen in the first two years as well. Unfortunately, the same is not true of International Issues, as 
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results decline again, down to the 69th percentile. The average of the first three years in this 
category was 85, thus, this provides an area where attention is needed going forward. 

Finally, with regards to the objective of Synthesis, finance students performed at better than the 
70th percentile level in every category other than the pre-mentioned International Issues. Thus, it 
appears our students are synthesizing very well in relation to all students assessed by the ETS 
nationally. 

Additional Observations and Suggestions for Continuous Improvement 
• Finance faculty are pleased to see that most assessment items and associated objectives exceed 
stated goals. Faculty are confident that, overall, students obtaining degrees in finance hold the 
necessary skills and knowledge bases required to be productive in the profession. Further, faculty 
are confident that the finance curriculum is successful in helping to meet the objectives of the 
School of Business. There appears to be no area where finance students consistently fall short of 
the desired assessment levels.  
• The nature of the finance major is that quantitative fluency is the most impactful School of 
Business objective that relates to the skillsets and knowledge bases that our graduates need to 
obtain. Judging by the overall results, the FINC faculty should be relatively pleased with the level 
of quantitative fluency displayed by our students throughout. However, there remains a need for 
improvement in some discipline specific areas – and those are to be addressed in each relative 
course.  
• Beyond quantitative fluency, the areas that faculty must continue to focus on in relation to the 
School of Business objectives are Global and Civic Responsibility and Synthesis. Finance is 
largely an end-game discipline and – as such – it is critical that students understand the 
underlying concepts in the business world (economics, accounting, statistics, etc) and how to 
apply them in an intellectually flexible manner. Further, we need to continue to inform students 
of the global impact of finance and incorporate additional international issues into the core 
finance curriculum.  
• There also remains a need to improve the communication assessment levels of our students, 
particularly related to presenting complicated quantitative notions. 

 

Hospitality and Tourism Management BS/Minor 
Communication skills are viewed as an area of strength in the program.  The students are 
particularly adept at oral communication which is unsurprising given the chosen field of 
study.  Written communication skills have improved annually even with increased expectations 
rising.  One area which needs to be addressed is communication via electronic mediums.  This 
will be addressed in the next plan.  

While both Quantitative Fluency metrics were successful, it was not without significant effort on 
the department’s part to gain these results.  Based on these results both assignments are being 
revamped to increase their rigor and relevancy to industry.  

While the students performed well in Global and Civic Responsibility there is a need to expand 
the cases into pricing, human resource, and digital ethics.  We are currently adding a Human 
Resources class into the curriculum for Fall 2019. 
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The students were successful in identifying and responding to innovation.  In an industry where 
technology is increasingly becoming integrated technology, there is a need to continue to develop 
increased capacity for identifying opportunities for innovation through strategically adopting one 
or a combination of three forms of innovation.  

The capstone business plan project has been tremendously successful, but it is becoming dated in 
its approach.  Using the feedback, the capstone project was updated to include a pitch deck 
combined supplementary materials rather than a traditional business plan.  While much of the 
information contained within the project itself was similar to the traditional model however, 
developed further technological and communication skills as information will now have to be 
presented in multiple forms. 

 

International BS 
The IB students continue a disappointing trend in many of the assessment measures. While the 
students typically meet the assessment measures, the overall number of students scoring in the 
above average (90-100% range) continues to drop.  This is possibly due to the lower scores of 
incoming students. It could also be that the switch to MGMT 408 instead of a dedicated INTB 
capstone course could also negatively influence the scores (it was easier to administer the test, 
ensure topics were covered, and better manage student effort when all the student took the same 
capstone).  It could also be that new majors in Supply Chain and Finance are taking some of the 
best students that traditionally would have studied international business. 

The IB program does excel in engaging the international business industry and getting 
international speakers into classes.  This past year, we had 13 international business speakers 
come address the class.   We also had 12 students intern overseas.    

Previous research indicated that IB students were not prepared to meet the needs of regional and 
national businesses, consequently, the US Department of Commerce and several other trade 
education groups devised the Certified Global Business Professional exam to test IB 
competencies.  All IB faculty have taken the exam and are certified.  Because of this, faculty 
members are able to incorporate new material into their courses.  This year, faculty mentors 
worked with a student team and traveled to the national NASBITE CGBP case competition. 
Although the team did not place, it did very well --especially for first time attendees.  Typically, 
the MKTG 336 (International Marketing) and INTB 313 courses have students work with 
companies identified by the Department of Commerce.  

Many of our IB students excel.  This year IB students received scholarships from Charleston 
Women in International Trade and five students were offered full scholarships to Lingnan 
University (Hong Kong) to study on Masters programs there.  Two students were selected for the 
highly competitive SC Department of Commerce Munich internship. One IB student and IB 
faculty member also received the College's EXCEL award.These opportunities have come about 
because of the close relationship faculty members have with the international trade education 
community. 
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Marketing BS 
Students evaluated in this report were comprised of a combination of Marketing Majors and 
BSBA majors with Marketing concentration, as well as business students taking MKTG302 as a 
business requirement.  

Overall, the assessment results of the Marketing major suggest that the Marketing students have 
performed well based on the five assessment outcomes, although a number of weakness areas 
need to be addressed and improved in marketing courses and possible future curriculum changes. 

As the assessment results show, students’ application of marketing constructs meets and exceeds 
the department goals. Students have performed at the threshold level for their understanding of 
the operative environment and competitive advantage. Attention should be given to reinforcing 
the elements of the operational environment and the development of competitive advantage. 
Students have demonstrated well-rounded knowledge in formulating marketing strategy and 
managing marketing mix. On the other hand, basic business concepts from a variety of business 
disciplines need to be reinforced through the marketing curriculum. Integration of other business 
disciplines, such as accounting, economics, finance, and decision science, into the marketing 
decision making should be more emphasized in marketing curriculum.  

Although in general most students have done well in written and oral communication skills, there 
is evidence of weakness in students’ writing skills that needs to be addressed and improved. In 
addition, students’ quantitative and analytical skills need to be reinforced and strengthened 
through the marketing curriculum. The results indicate considerable weakness in these areas. 

 

Supply Chain Management BS 
The Department is strongly suggesting, based on assessment results, the change of the pre-
requisite for DSCI 232 (Business Statistics class) that is a core class for all School of Business 
Students. The faculty strongly believe that this change will prepare students better for the class 
and it will show positive results in years to come. 

The Department analyzed the ETS results for the past two years with all items related to the areas 
of teaching in decision sciences. When we performed a t-test for dependent samples in all the 
items, there were significant differences between CofC 18-19 performance when compared to the 
National performance in the same year. The average for the College was 53.89 compared to 52, 
which is a good improvement from the previous year. The previous year, there are no statistical 
differences between the College and the National performance. However, it is not a bad result 
either. 

Statistical differences cannot be analyzed when aggregated by course. However, for the 
Department, this information is useful. The following graph shows the scores for all students in 
the past two years in the contents covered in those respective courses. The graph shows no 
significant differences between CofC scores and National Scores. 

When we separate the students from the supply chain management major and run the 
dependent sample t-tests for both years, we find that CofC SCM students (2018 average of 
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51.44; 2019 average of 50.95) score significantly higher than the National performance student 
(2018 average of 48.14; 2019 average of 48.26). 

When SCM students are compared with the total School of Business students at College of 
Charleston, the results are shown in the following graph: 

The individual areas of the test for the past years for supply chain majors are shown in the following 
graph. The results in the area of information systems (DSCI 320) are statistically higher than the 
national performance, however, the percentile is only 58%. There is an explanation in the 
significantly higher scores of the first group of supply chain majors. The first group was selected 
by faculty in the DSCI 232 and invited to join the major, which means that most of the students 
were good students to start with. As the major grew, the selection of students is not possible, and 
we get a variety of majors and GPAs. The two areas represented in the following graph that pertain 
to the Department are quantitative analysis (which is either 90 or 99 percentile) and information 
systems (decreased from 99 percentile to 58 percentile). The Department will work very hard this 
year to create control points in the DSCI 320 course to make sure that the material is covered 
consistently. 

 

Global Logistics and Transportation Minor 
Assessment results show that, overall, the courses and programs comprising the GLAT minor are 
meeting or exceeding stated objectives.  The one area of concern continues to be student 
performance on the exams in TRAN 312.  I should have revised them this time last year; that will 
be a task for the upcoming break. 

Another issue is our inability to accurately track employment status.  For reasons cited elsewhere, 
we often don't know their status immediately after graduation.  I don't think much headway had 
been made on this issue at any level at the College. Needless to say, I will keep at it.  

 

Information Management Minor 
 

 
Administrative Assessment 
 

 

Carter Real Estate Center 
The Carter Real Estate Center continues to get more organized although this year we did fall 
down on tracking attendance at our event.   We have finally been able to hire a full-time, 
permanent Assistant Director.   Unfortunately, we were not able to keep our Center Coordinator, 
so a new person started in the Fall.  He had to fulfill his commitment to his previous position so 
he began his job with us six weeks in to the Fall term and the previous employee had left 
disgruntled and with limited to no direction about her files and the planned events for the Fall. In 
addition, we had a brand new set of leaders in the club who were pretty good but they were also 
learning as we went.   
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Even with all the turmoil, we met most of our performance goals.  Once again, we will be 
focused on creating a better system for marketing our events and encouraging students to become 
active members of the club and attend the events.   In addition, we plan to use this summer to 
plan all of our Fall Club events as well as our partnered events with the local professional 
associations.   

Internships have also proven very difficult to track.  With the help of the Student Success Center 
we will continue to work to get better information on where our students are working in the 
summer and over the academic year.  The "for credit internships" are easy to track and we 
continue to promote them but the noncredit ones are difficult but we will try to offer some sort of 
incentive to get students to report their current employment status.  

The Center plans to continue to have jointly sponsored programming with the professionals 
including the URBAN PLAN with ULI, the CID where up to ten students are given free access to 
all events, U-CREW and NAA where we hope to host an internship/career fair with them as well 
as CCIM and ICSC.    In addition, the Center is working on additional programming with both 
CREW and ULI that will also bring the professionals in more to work with the students.  The 
Student Success Center is working on an app to help better track attendance and the engagement 
of our students.  We have volunteered to be a pilot program to test the app out this Fall.  This will 
help us track attendance but also market the programs to our students to encourage 
attendance.  All of this will help build the reputation of the Center within the real estate 
professional community and expose the students to industry professionals.   

More faculty are engaging in real estate research.  We expect this trend to continue as we have 
purchased data and have committed to continued sponsorship of travel support for those faculty 
interested in studying real estate.  We will continue this support and have offered to expand it to 
support faculty that have an interest in taking on leadership roles.  At the moment, we have one 
two very active faculty in service to the profession, taking on leadership roles in both academic 
and professional associations, and we have an additional faculty member contemplating a role as 
Treasurer.  We will continue to encourage and support these efforts as they also help to build the 
Center's reputation in the area of research.   

 

Center for Entrepreneurship 
The Center is pleased with the IMPACT X cohort assembled for the Fall class. The students did 
an excellent job in presenting their MVPs on demo day. We hired a student intern, Karisha Desai, 
to provide logistical help to the program and help prepare the students for the program and later 
for Demo Day. This was very successful. Planned Changes: We have had an approval from the 
Honors program to add an Honors Cohort in the spring semester. This will offer the cohort 
students with a higher average GPA. 

 
We will continue to engage in a variety of events during Global Entrepreneurship Week, so the 
quantity attended metric was very similar to last year. The Center had 150 attendees at the 
Tommy Baker Entrepreneurship Hour including 50% students. The keynote, Michael Bennett, of 
Bennett Hospitality was excellent and drew a strong audience from the community. The Center 
had over 200 students enter three elevator pitch competitions hosted by the Center for 
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Entrepreneurship during the academic year. This will continue as planned. The Center had 122 
students will attend the Celebrating Women Entrepreneurs. We had an excellent turn out and the 
gender equity pitch competition will continue. Impact Day was postponed to October 2019. 

 
We are continuing to discuss ways to refine and improve our mentorship program. We planned to add a 
new Technology Entrepreneur-in-Residence, but that only lasted for the Fall semester. We did not 
replace the mentor for the Spring. We also experimented with student mentors for the first time as they 
added some poignant advice on success during and after the program. The new student mentors was 
very well received by the cohort. The number of mentors was on target (a total of 2 mentors were 
selected for each team in both Impact X cohorts). The Center will continue to provide two mentors per 
team as this has been one of the signature successes of the Impact X program. The Stuart Williams 
Impact Scholars was extremely successful - this is a premium program offered by the College of 
Charleston. Planned changes: We will use student and business mentors in the Fall semester. We would 
like to make the program more inclusive and are searching for a woman Entrepreneur-in-Residence, 
where and when we can find an applicable candidate. In Fall 2019,with the assistance of Stuart Williams, 
we will continue this program. 

 

Center for Public Choice and Market Process 
The number of grant applications is increasing and we are able to fund either fully or partially 
more projects than our target of 4. In 2017-2018 we introduced a brown-bag lunch where each 
grant recipient discusses their project with the other recipients to get feedback and recognition of 
the project. We now have a research director who coordinates these activities. 

Our goal is 12 students for each semester to participate in the Economics Book Colloquium and 
both in the fall and spring we had more than 12 participants. While we set a goal of 60 percent of 
students to participate again we did achieve that mark.  

We did not achieve our goals for the 2018-2019 BB&T Free Market Speaker Series. For measure 
1 in the future, we hope to be able to draw in crowds consistent with our goals. We are doing 
more to advertise our events.  Measure 2: we only have data for one of our two speakers, and not 
enough of the respondents offered a high rating on average. We are trying to improve our survey 
techniques to get better data and more participation. Our budget for the speaker series declined by 
$10,000 this academic year as we reached the end of a gift that supported it. Thus, we limited the 
number of speakers for the year.  

For Adam Smith Week, we continue to meet our objectives and this year we think our theme was 
well received. In addition, the speakers were around and interacted with students and the 
community for longer. We did slightly better than our goals for measure 1, but we can improve in 
attracting crowds consistent with our goals. We need to do more to market our events.  Measure 
2: we are pleased with how participants are responding to our speakers. We are trying to improve 
our survey techniques to get better data and more participation. 

We increased our students from six to eight, which we are comfortable with for the still 
relatively Market Scholars Program. We are keeping track of our alumni from the center as a 
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whole better and specifically for the Market Process Scholars. We are maintaining contact with 
and getting updates from all our alumni. 

 

Global Business Resource Center 
 

 

Office of Economic Analysis 
 

 

Office of Tourism Analysis 
In the 2018-19 academic year, the OTA continued building upon its previous success. The OTA 
continues to surpass its targets related to industrial projects/reports (16 projects/reports and over 
33 new inquires), media coverage (38 mentions), and student employment (7 students employed 
and a 8.25/10 rating on contribution to their college career). Under the continued guidance of the 
current Director, the OTA intends to continue to improve visibility and industry outreach in the 
coming year. 

 

Student Success Center 
 School of Business students get a high caliber education that is paired with the added benefit of 
the Student Success Center. Focused on each student's success from orientation through 
graduation, the Success Center boasts services that include academic advising, internship 
guidance, student involvement, career development, life skills, professional development and 
much more. The 2018.19 academic year was an exciting one for the Center with the addition of 
new services and programs as well as a focus on the future. 

Current focus areas include: 

• Academic advising 
• Career and professional development 
• Resume and cover letter review 
• Job search  
• Interview preparation 
• Internships 
• Student engagement 
• Scholarships 
• Life skills 

Our key themes themes in the Student Success Center remain focused on: 

- A culture of student success 

- Clear vision and goals 

- Strong leadership over all areas 



 < G o  t o  T a b l e  o f  C o n t e n t s >  P a g e  | 20 
 

 

- Focus on collaboration and partnerships 

- Strong assessment practices 

- Continuous improvement 

- An intrusive/proactive model (go after students, don’t wait for them to land on your doorstep) 

- Solid training for professional staff/advisors (includes cross-training) 

And the Keys to Success were created with a focus on: 

- Being a well-recognized resource for students with a customer service focus 

- Serving as a resource for faculty with collaboration and support in mind 

- Strategic priorities by area 

- Creating a culture of collaboration and connections 

- Following NACE Professional Standards 

- Preparing students to be top notch candidates in the working world and to be successful 
following graduation 

- An innovative, well-resourced office designed to successfully prepare students for the world of 
work in a comprehensive way 

- Transparency and communication in all we do 

- Graduates equipped with the work place competencies and the ability to articulate those in job 
interviews and in networking settings 

- Soft Skill development: Written communication, interpersonal skills, problem solving skills, 
technical skills, teamwork skills 

- Strive to teach the mindset and skills required for lifetime employability in a very dynamic and 
ever-changing world not just a focus on first destination results 

At the Student Success Center annual team retreat, the group was charged with developing a "big 
hairy audacious goal". As coined by Jim Collins, a big hairy audacious goal refers to a powerful 
way to stimulate progress. A BHAG is clear and compelling, needing little explanation; people 
get it right away. It focuses us on what we need to do today to ultimately achieve our BHAG. 

Assistant Director of Career and Professional Development Cory Werkheiser suggested the 
BHAG that the team ultimately embraced and now all efforts are focused on "Every Student, 
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Every Year". We will strive as a Success Center to interact with every School of Business major 
and minor each year in order to help them achieve success. 

When it comes to the application process and on the job success, preparation is key. The Success 
Center takes on a multi-pronged approach to this task including: 

In-Class CareerLabs: Building relationships with faculty members has helped open doors into our 
business classes and freshman year experiences. Success Center staff present in these classes and 
often are able to create a class assignment related to career preparation such as mandatory resume 
reviews or mock interviews. 

Employer Networking: From tabling in the Beatty Lobby to arranging employer class visits or 
meeting to discuss opportunities and helping employers post jobs to Handshake, engaging with 
our employers is a targeted effort. The Success Center also partners with the CofC Career Center 
to ensure a seamless relationship for our employers and the staffs work together on many career 
related events. 

Attendance by Business students at career fairs is strong with: 

• Fall 2018 – 234 SB Students attended (50.54% of total attendees) 
• Spring 2019– 209 SB Students attended (46.24% of total attendees) 
• Spring 2019 German American Business Summit – 55 SB Students attended (51.4% of total 

attendees) 

The staff is represented at the National Association of Colleges and Employers with attendance at 
the 2018 and 2019 National Conferences as well as having the SSC Assistant Director of Career 
and Professional Development serving on the Professional Standards Task Force 

The Student Success Center worked to build our alumni relationships in 2018.19. Alumni provide 
real world advice, help students build their network, and have connections for employment and 
internships. We began with hosting Business Over Bourbon during the College's Fall Alumni 
Weekend with 75 attendees. The event received rave reviews. 

Spring Alumni Weekend found the School of Business hosting our first annual Back Porch Party 
with an attendance of 250. The spring event took on a bit of a different twist, with the focus being 
on celebrating and welcoming the seniors into the alumni ranks of the School of Business and it 
was done in fine fashion complete with a live band, outdoor party area, gifts, and great food and 
drink. 

As students enter the School of Business, we share the expectation that every business student 
will graduate with two to three internships. One of our goals in the Success Center is to prepare 
students for success in these experiential learning opportunities. This year, we have started 
collecting data on non-credited internship experiences. 

Meet the students where they are. That has been one of the Center's overarching goals and this 
year it led to the creation of Cafe Success. As we re-imagined the delivery of advising, career, 
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and engagement services, we incorporated a new model with a pop-up cafe in the Beatty Lobby 
where students can enjoy our coffee shop services while gaining advice and information on their 
class schedule, have their resume or LinkedIn reviewed, discuss internships and so much more. 

Utilizing iPads to access the student's information, Success Center staff can talk one-on-one on a 
variety of topics. The monthly cafe has helped to increase traffic into the Center and has allowed 
us to interface with students we had not met prior to the Cafe's creation. Future plans call for the 
inclusion of employers in the monthly Cafe Success model. 

In effort for continuous outreach to School of Business majors, minors, concentrations and 
undecided students at the College, the Student Success Center hosted a Love What You Do event 
on Valentine’s day. In the School of Business atrium, there were multiple stations where students 
could fill bags with candy, write messages on large paper hearts related to what they love about 
the School of Business, and decorated heart shaped boxes.  While students were at the different 
stations the SSC staff spoke to them about how to use their major, minor or concentration to 
reach the goal of loving what you do. 

As the students filled their bags with treats, advisors explained the co-curriculars that could help 
them get to their dream job. By joining a specific SB club the students could network with other 
students in that field or meet guest speakers from that industry. 

Digital signage and emails also targeted SB minors to introduce them to the opportunities 
available for students minoring in business including scholarships, study abroad, professional 
development and academic advising. Undeclared students were targeted to learn about the 
different majors, minors and concentrations. Students were shown how loving what you do can 
be easy if you start on the right path with your education. If you do what you love, you will love 
what you do! 

Students often ask for a guide to a successful four years in the School of Business. From that 
request, My Success Plan was born.  The customized planner helps the student navigate through 
all of the opportunities available to them and helps focus them on their future career plans. 
Sample pages are included below. The plan will be given to all incoming students on a travel 
drive and hard copies will be available to all students. 

The Student Success Center assisted in the formation of Phi Chi Theta, the School's new business 
fraternity. The group took several months to research several national business fraternities in 
order to find one that was the best fit for CofC School of Business students. Their goal was to 
create an organization that would assist with professional development and build a network 
beyond the Cistern and even beyond the state of South Carolina. The inaugural class was 
inducted in April 2019. 

From our assessment efforts, we know that students who declare a major are retained at a higher 
level than students who remain undecided. While it is important for students to declare a major, it 
is even more important for students to make an informed decision about that major, so students 
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are putting themselves in a position to be academically successful. The School of Business 
faculty, staff, and student representatives spoke passionately about their disciplines. 

The Best Table Display, voted on by the students, was awarded to the School of Business, 
earning the coveted P.O.S.M. award. It was a tight race this year. The School of Business table 
had fun games students could play, practice interview questions, and a sweet treat for all who 
stopped by the table. The students could win School of Business apparel, water bottles and 
frisbees. Our secret weapon was Cleo, the School of Business Student Success Center 2018 
mascot. Cleo along with the Success Center Staff wore an SSC polo shirts. 

Utilizing Brazen, the Student Success Center was able to offer virtual internship fairs that 
allowed for students to network with potential internship employers from anywhere in the world. 
The virutal fair also gave employers the ability to participate from their own offices. 

As students registered for the Fair, their information was passed from the SSC Internship office 
to the Career Development office so that 

students would be putting their best resume forward. The Internship Fair was repeated in the fall 
semester and both were met with positive reviews. Fall Online Internship Fair: 30 students 
attended, 11 Unique Reps, 52 Total Chats. Spring Online Internship: 26 students attended, 36 
Total Chats. 

The Center hosted 72 events: 

• STEP Workshop 
• New Student Orientation – 11 sessions 
• Build Your Success Kit Tent 
• German American Business Summit 
• Saturday - Designing Your Life 
• How to Talk to Anyone Workshop 
• “Do What You Love” Valentine Day 
• Official Visit Phi Chi Theta 
• Maroon Monday 
• Café Success 
• Build Your Success Kit Tent 
• Career & Internship Fair 
• Virtual Career Fair for Graduate 
• Accepted Student Weekend 
• Café Success 
• Headshots 
• Mercedes-Benz Vans Scholars Visit 
• Maroon Monday Admissions Event 
• Business Etiquette Dinner 
• Beatty Bunch Lunch 
• American Real Estate Society Annual Meeting 
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• Accepted Student Weekend #2 
• Café Success– Graduation Edition 
• Senior Stop-ins 
• Spring Exam Breakroom 
• Spring Alumni Weekend: SB Beatty Backyard Party 
• SB Awards Ceremony 
• Post Commencement Reception 
• Admissions Staff Information Luncheon 
• Fall Online Internship Fair 
• TGIF Admissions Open House 
• STEP Readmit workshop/advising 
• SB Welcome Back Week 
• Welcome Back Week Pancake Breakfast 
• Welcome Back Week Snack Bar Day 
• Welcome Back Week Throwback Day 
• Welcome Back Week TGIF Ice Cream Bar Day 
• Green screen for Instagram – Summer recap 
• Maroon Monday Admissions Open House 
• Zoom: StrengthsFinder 2.0 
• Student Ambassador Retreat 
• IANA Conference, Long Beach, CA 
• Honors Freshmen Networking 
• Build Your Success Kit event Resumarathon 
• Dean’s Student Forum Retreat 
• Fall 2018 Career Internship Fair + Grad School Expo 
• Majors Minors Fair 
• Clubs, Specialty Program Fair 
• SB CareerLab Evening Office Hours 
• Midterm Coffee Break in the SSC 
• Zoom: Study Abroad Students – Resumes 
• SSC in the Classroom (Real Estate FYE & 310) 
• Cougars Abroad SSC Zoom Webinar 
• Transfer, Bridge & Freshman SSC Open House 
• Zoom: International Study Abroad Coaching 
• Super Saturday Admissions Open House 
• Donuts with the Dean 
• Halloween in the SSC Tips & Treats 
• Build Your Success Kit Tent 
• SB CareerLab Evening Office Hours 
• Scholarship Information Session 
• Zoom: Cover Letters 
• Virtual Spring Internship Fair 
• Business over Bourbon SB Alumni Weekend Event 
• Zoom: Interviewing and Big Interview 
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• Build Your Success Kit Tent 
• Fall Exam Breakroom 

 
 


	Academic Assessment
	Accounting BS
	Business Administration BS/Minor
	Entrepreneurship Minor
	Leadership Change & Social Responsibility Minor
	Commercial Real Estate Finance BS/Minor
	Economics BS/Minor
	Finance BS/Minor
	Hospitality and Tourism Management BS/Minor
	International BS
	Marketing BS
	Supply Chain Management BS
	Global Logistics and Transportation Minor
	Information Management Minor

	Administrative Assessment
	Carter Real Estate Center
	Center for Entrepreneurship
	Center for Public Choice and Market Process
	Global Business Resource Center
	Office of Economic Analysis
	Office of Tourism Analysis
	Student Success Center


